




On Tap in 2010
Issue How-To Big Six Liquid Assets Features Tuning Up

JAN 

FEB

Entertainment (Coin-Op)
Staffing (Uniforms)
Signage (Revenue Generating Displays)

Décor/Furnishing (Interior)
Promotion (Web/Texting)
Smoking (Equipment/Logistics)

)

Miami

New York 

Asian Spirits

Whiskey/Bourbon 

Equipment (Portion Control)
Décor (Bathrooms)

Bar Supplies   
(Hangover Remedies)

Equipment (Mixers/Blenders)

Booking Talent 

Indoor Sound Equipment 

MAR/
APRIL 

Electronics (ATM)
Bar Supplies (Glassware)
Marketing (Sponsored Tastings)

Las Vegas Beer Niche Markets    
   (Champagne/Cigar Bars)
Services (Legal/Insurance) 

Digital Jukeboxes 

MAY

JUNE

Lighting & Sound (Installation)
Bar Supplies (Garnishing) 
Décor/Furnishing (Outdoor)

Electronics (POS)
Security (Entrance Equipment) 
Wine (Education/Sales)

Los Angeles 

Boston 

Tequila 

Liqueurs  

Equipment (Kitchen/Bar Food)
Mixers (Summer Drinks)

Décor (Ambience)
Promotions 
  (Contests/Giveaways)

DJ’s

Outdoor Sound

JULY/
AUG  

OCT

Environmental (Organic)
Marketing (Viral)
Equipment (Gaming)

Marketing (Themed Events)
Signage (Outdoor)
Portion Control (Training)

Miami 

New York 

Vodka

Rum 

Mixology (Molecular)
Promotions (VIP Service)

Lighting/Sound (Equipment)
Mixers (Energy Drinks)

Music Providers

Digital Jukeboxes

Marketing (Hosted Events)
Equipment (Outdoor Heating)
Bar Supplies (Tools)     

Chicago Wine Mixers (Winter)
Marketing (Promotions)

Interactive Audio/Visual

NOV/DEC Design (Ergonomics)
Equipment (Mixers/Blenders)
Electronics (ATM)

Los Angeles Gin Security (Video) 
Marketing (Branding)

Karaoke

OCT MMMMMMMMMMMMMMMMMMMMM
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a

OCT MMMMMMMMM
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B

SEPT
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2010 Display Advertising Rates Mechanical Requirements
Black & White 1x 3x 6x 9x 12x

Page $4,645 $4,505 $4,370 $4,235 $4,105 

2/3 $3,950 $3,830 $3,715 $3,600 $3,490

1/2 $3,355 $3,255 $3,160 $3,060 $2,970 

1/3 $2,850  $2,765 $2,685 $2,605 $2,525

1/4 $2,070 $2,000 $1,940 $1,880 $1,815

1/6**   $870 $845 $815 $790 $765

1/12**   $615 $590 $570 $555 $540

Two Color 1x 3x 6x 9x 12x

Page $5,180 $5,040 $4,900 $4,770 $4,640 

2/3 $4,485 $4,360 $4,250 $4,140 $4,030

1/2 $3,895 $3,790 $3,695 $3,600 $3,505

1/3 $3,390  $3,300 $3,220 $3,140 $3,060

1/4 $2,745 $2,655 $2,570 $2,490 $2,410 

1/6**   $1,405 $1,380 $1,355 $1,330 $1,300

1/12**   $1,150 $1,130 $1,110 $1,100 $1,075

Four Color 1x 3x 6x 9x 12x

Page $5,715 $5,575 $5,500 $5,305 $5,175 

2/3 $5,020 $4,900 $4,785 $4,675 $4,560

1/2 $4,430 $4,330 $4,230 $4,135 $4,040

1/3 $3,925 $3,835 $3,755 $3,675 $3,595 

1/4 $3,510 $3,400 $3,295 $3,195 $3,090 

1/6** $1,940 $1,915 $1,885 $1,860 $1,835

1/12** $1,685 $1,665 $1,645 $1,630 $1,610

Spread $10,855 $10,530 $10,215 $9,905 $9,615

       ** Marketplace only.

Other requests  . . . . . . . . . . . . . . . .  Call for information

Premium Positions (Call for availability)
Full-page, four-color only, specified positions add 10% to 
rate.

•Inside Front Cover •Inside Back Cover 
•Back Cover •First Right Page 

Contract Rates
An ad contract year is a 12-month period from/including the issue in 
which an advertiser’s first ad appears. When ad frequencies set forth 
in the contract schedule are not completed, the advertiser/agency 
will be re-billed at the actual rate earned for all advertising during 
the contract year. In lieu of a signed contract, ads will be billed at 
open rate. Ad rates are net.

Island Positions
For 1/2 page vertical ads, 15% above b/w page rate.

Multi-Page Rates, Bind-In Inserts, 
Bind-In Cards, Tip-In Rates

Contact sales representative for rates

Ad Sizes

(Trim Size: 8 1⁄8" x 10 7⁄8")
Keep all art and type 1/2" from trim on all sides

Bleed Page  8 3⁄8" x 11 1⁄8"

Full Page  7" x 10"

2/3 page  4 9⁄16" x 10"

1/2 page horizontal  7" x 4 7⁄8"

1/2 page vertical  4 9⁄16" x 7 1⁄2"

1/4 square 3 3⁄8" x 4 7⁄8"

1/3 page square  4 9⁄16" x 4 7⁄8"

1/3 page vertical  2 3⁄16" x 10"

1/6 page horizontal  4 9⁄16" x 2 5⁄16"

1/6 page vertical  2 3⁄16" x 4 7⁄8"

1/12 page  2 3⁄16" x 2 5⁄16"

Digital Requirements
Electronic format: We prefer ads as PDFs at 300 dpi. 
We will also accept ads in the following Mac software formats: 
QuarkXPress, Adobe Illustrator, Photoshop. QuarkXPress users: All PMS 
colors must be converted to process color. Illustrator users: Save file as 
EPS. Photoshop users: Save file as either TIFF, EPS, or JPEG. Format 
all at 300 dpi resolution. Files should include all fonts, images, logos, 
and a digital proof of the ad.

Color Proofs Must Accompany All Four-color Ads
Production charges will be added to the insertion cost for ads that do 
not meet these specifications, without notice or advisement of price, 
unless so requested on your insertion contract. A minimum of $150.00 
will be charged for any changes necessary.

  Closing Dates Ad Material Due:
Jan  11/30/09  12/7/09
Feb  12/28/09    1/5/10 
Mar/April   2/23/10    3/2/10
May    3/29/10    4/5/10
June    4/27/10    5/4/10 
July/Aug   6/25/10    7/2/10
Sept    7/26/10    8/2/10
Oct    8/27/10    9/3/10
Nov/Dec 10/29/10  11/5/10  

Print Specifications: Printing method: Web Offset 
Binding method: Perfect Binding Ink, Standard Process 
Trim Size: 8.125” x 10.875”

Bar Business Magazine
Simmons-Boardman Publishing Corp.
345 Hudson Street, 12th floor
New York, NY 10014
Phone: 212/620-7200
Fax: 212/633-1863

www.barbizmag.com

Art Sutley 
Print Sales
212/620-7247
asutley@sbpub.com

For Advertising Sales, contact

Alexis Jarossy
E-media Sales
212/620-7220
ajarossy@sbpub.com




